
FASHION PHOTOGRAPHY AND STYLING 

PHOTO COMPETITION

THIS COURSE WILL LEAVE YOU WITH AN INVALUABLE KNOWLEDGE AND UNDERSTANDING OF FASHION PHOTOGRAPHY

14/475 Scottsdale Drv,  Varsity Lakes QLD 4227 www.aicdedu.com.au admin@aicdedu.com.au Phone: (07) 55 938 335  

WIN A FASHION PHOTOGRAPHY & STYLING COURSE

Australianinstitute   OfcreativedesignSee facebook for more details
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PHOTO CONTEST • HOW TO ENTER   

The photo with the most ‘Likes’ wins.FREE TO ENTER

1. Add Australianinstitute Ofcreativedesign as a friend on facebook.
2. Email your photograph and photo details (see below) to photocomp@aicdedu.com.au .
3. Photo captions must accompany all submissions, and should include the subject of the image, the location the 

image was taken, and the entrants name.
4. Your photo will be uploaded to AICD’s facebook page and you will be tagged in the photo.
5. Encourage all your friends to vote for you by ‘liking’ your photo!

PHOTO CONTEST •  THEME

FASHION PHOTOGRAPHY • PHOTO STYLING
KEY CRITERIA: VISUAL IMAGINATION, ARTISTIC SENSITIVITY.

1. All images must reflect the theme.
2. Images may be altered in software such as Photoshop. Post production is a part of digital imaging and will be 

accepted by Australian Institute of Creative Design.
3. Photos cannot have been taken prior to January 1, 2011.

THE WINNER WILL RECEIVE A POSITION IN AICD’S
FASHION PHOTOGRAPHY & STYLING COURSE

COMMENCING 22nd OCT 11    VALUE : $1,565!
COMPETITION CLOSES: 5pm FRIDAY the 7th OCTOBER 11
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PHOTO CONTEST TERMS & CONDITIONS
1. The competition is open to amateur and student photographers only 

2. Images submitted are the rightful owner of the photographer. The photograph must have been taken by the entrant and that it must not infringe the rights 
of any third party.

3. Images can be altered in software such as Photoshop. Post production is a part of digital imaging and will be accepted by Australian Institute of Creative 
Design.

4. By entering the competition entrants: confirm that all information provided by them to the Australian Institute of Creative Design is correct and that they 
meet all eligibility criteria for the competition; agree to be bound by these terms and conditions; and agree that should they win the competition, their 
name and photograph may be used by Australian Institute Of Creative Design for promotional purposes.

5. Winners will be notified by email and a Facebook announcement. 

6. Entrants acknowledge that the Australian Institute Of Creative Design has the right to display and use entry photographs for reasonable use within 
Australian Institute of Creative Design marketing, these entrants will be informed and appropriately acknowledged.

7. The prize is not transferable or exchangeable and cannot be taken as cash.

8. The Australian Institute of Creative Design collects personal information in order to notify the winners. Registration information and other information 
about you is subject to our Privacy Policy. Unfortunately no data transmission over the Internet can be guaranteed as totally secure. Whilst we endeavour
to protect such information, we do not warrant and cannot ensure the security of any information which you transmit to us. Accordingly any information 
which you transmit to us is transmitted at your own risk, however once we receive your transmission, we will take reasonable steps to preserve the 
security of such information.

9. This promotion is in no way sponsored, endorsed or administered by, or associated with Facebook. Entrants acknowledge that they are providing their 
entry information to the Promoter and not to Facebook. The information so provided will only be used for the purposes of the Promotion and as detailed in 
these Terms and Conditions. Facebook is not responsible for providing any information regarding questions, comments or complaints regarding the 
Promotion. Please direct all correspondence to the Promoter. Any linking to Facebook or its associated applications within this Promotion is provided for 
the convenience of participants. Any link or mention of Facebook is not to be taken as an endorsement or approval of their Terms of Use by the Promoter.

10. The Australian Institute of Creative Design takes no responsibility for any error, omission, interruption, deletion, defect or delay in any communication 
method used by entrants or for entries that have not been received before the closing date.

BY ENTERING THE COMPETITION YOU HEREBY ACCEPT THESE COMPETITION RULES AND THE TERMS AND CONDITIONS.



PHOTO CONTEST RULES

■ Disparage any individual or entity.

■ Violates or infringe upon the copyrights, trademarks, or privacy, property, publicity or other intellectual property rights of any person or entity.

■ Include brand names, copyrighted work or trademarks/logos that may infringe on rights of any third party.

■ Is hateful, tortuous, defamatory, slanderous or libellous.

■ Promotes bigotry, racism, sexism, hatred or harm against any group or individual or promotes discrimination based on race, sex, religion, nationality, disability, 

sexual orientation or age.

■ Promotes alcohol, illegal drugs, tobacco, firearms/weapons (or the use of any of the foregoing).

■ Promotes any activities that may appear unsafe or dangerous.

■ Is unlawful or in violation of any law.

■ Contains any sexually explicit, lewd, offensive, disparaging or other inappropriate content.

■ Communicates messages or images inconsistent with the positive images and/or good will to which the Australian Institute of Creative Design  wish to 

associate.

■ Entry does not contain any material that could constitute or encourage conduct which would be considered a criminal offence or otherwise violate any law

Submitted photographs  MUST NOT

BY ENTERING THE COMPETITION YOU HEREBY ACCEPT THESE COMPETITION RULES AND THE TERMS AND CONDITIONS.
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